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Teacher’s notes

What’s cool and what’s not

Level: Intermediate +

Aim: Students read about cool brands in British culture and then do a survey of what’s cool in their town or city. They then discuss the concept of cool and trends.

Time 40 minutes first class – 25 minutes next class

Materials: One copy of worksheet 1 for every four students in the class. One copy of worksheet 2 for every two students in the class. You could also make a copy of worksheet 2 onto a transparency, if you have access to an overhead projector.

There is an extra blank worksheet for students to make a class poster (see the optional stage 8.1)

Rationale: This lesson looks at popular culture and the notion of “cool”, both in the students’ own country and in Britain. It is a lesson based on cultural content, and follows some of the principles outlined in the methodology article Teaching Intercultural Competence. It is primarily a reading and speaking lesson, with cultural content.

Stage 1: Write the following expressions on the board.

It’s cool.

It’s cutting-edge.

It’s got the X factor.

Tell students that the underlined words are have a similar meaning. Does anyone know what they mean? If nobody can answer, suggest a few examples of local things that are probably considered “cool” and that your class will know (a popular restaurant, a popular actor/actress, a TV show).

Note: It may be easier to list things that are not cool, that are unfashionable. Then ask students to come up with the “cooler” equivalents. This is especially true if you are worried that you will suggest cool things and that the class will not agree, or laugh!

Stage 2. Explain that today they are going to find out what a survey said about what was cool and uncool in Britain in 2004. Write up on the board the following words from the text, and give a quick explanation of them:

urbanites (n) – people who live in the city

celebrity endorsement (n) - somebody famous putting their name and image against a product to sell it

a moron (n) – a stupid person

retailer (n) – a person or company that sells things to the public

feature (v) – if you feature in something, you are an important part of it

Stage 3. Ask students in their groups to assign themselves each a letter from A to D. Distribute the texts that you have cut up to the groups so that Student A is reading her text, Student B is reading her text and so on. Tell them to read their texts silently. 

Stage 4. Distribute, or project using an overhead projector, the questions on worksheet 2. Instruct the students to work together in groups to try and answer the questions. To do this they will have to share the information they have read.

Methodology note

This is a variation of a jigsaw reading. Jigsaw readings can be useful as a way of covering a longer text and promoting cooperation among students to in order to complete the comprehension task.

Stage 5 Check back the answers to the reading text.  The answers are:

1. It is a council that does a survey every year to find out what British people think are cool. It’s also a book.

2. Big brother.

3.He is on both lists, the cool list and the uncool list.

4. Style, innovation and being original, authentic and unique. 

5. By word of mouth is the best way.

6. No. Some people think that because these things are on a list, they are already uncool.

7. 'Head nu good', means you are cool. Others include phat, heavy and prity sick.
Take some time to also go through any other difficult vocabulary that has come up in the text. Examples of other words or expressions that could cause difficulty are:

venue (a place for events or activities, like a concert hall, a park etc)
The new breed of reality TV celebrities (the newest kind of …)

Word of mouth…(informal conversations)

…we have gained a great snapshot of who, what and where has the X factor right now’ (a picture)
Stage 6 Tell students to read the rest of worksheet 2 (if you are using a projector, show them this part next). Do the students recognise any of the names?

Stage 7 Tell students that you would like them to do some research to find out what is “cool” in their city. Ask students to get into groups of four or five. Assign each group one of the following categories:

Venue 

Music artists

Authors

Celebrities

Fashion brands

(If you have more than five groups, you can assign the same category to more than one group).

Explain that you want them to talk to people outside of class to find out the “coolest” things in their category. They can start by making suggestions among themselves, but each student must agree to ask at least five other people outside of class what they think is cool in that category (note that this may be in their own language). They must be prepared to come back to the next class with names of people, places etc that other people in their city think are cool.

* * * * IN THE NEXT CLASS * * * *

Stage 8 Ask students to get back into their groups and compare their findings from their informal surveys. Tell them to do this in English, and to generate a list of five things/people etc from their category that were considered “cool”. Once they have done this, ask a student from each group to report their findings to the rest of the class. 

Stage 8.1 (optional)
There is an extra worksheet for students to make a poster for the classroom wall on What’s Cool In (their city). You could print this poster and have the students collaboratively complete it. This stage probably works best with younger learners, teens for instance.

Stage 9 Dictate the following sentences for students to write down individually.

Word of mouth is the best way for things to become cool.

It isn’t important to be cool.

It is important to know what is cool.

Only young people can be cool.

Different groups of youth think different things are cool.

You need to spend money to be cool.

American culture influences what is cool in my country.

When you have finished, ask students to work in pairs and compare their dictations. Then tell them to work together and discuss each of the statements. Tell them to decide which statements they agree with. If they don’t agree with a statement, they can change it. They can also add more words or phrases to the statements so that the statements best reflect the opinion of the two students. Set a time limit of ten minutes for this. At the end of ten minutes, they must be ready to read out their new, amended sentences.

Methodology note

Time limits are helpful to give a speaking task focus. The time limit will depend on various factors: the level of the students, the interest the topic has generated, the time you have left… You can always allow more time if your class gets really involved, or reduce the time if the majority of conversations have finished.

Stage 10

Ask every pair to work with another pair and to compare their sentences. When they have finished, ask different groups to read out their new, amended statements. Ask other groups whether they agree or not.

Stage 11
Once the discussion is wearing down, finish by reviewing some of the new words or expressions that the class had covered in the last lesson (on the reading)

Worksheet 1

STUDENT A

To be really cool with the best of British you  need to be listening to The Streets, reading Harry Potter, wearing Topshop clothes and drinking Innocent smoothies.

The Cool Brandleader survey is done each year to monitor people’s reaction to brands. UK's five coolest brands today are apparently Selfridges followed in order by Dazed and Confused magazine, Agent Provocateur, the Hakkasan restaurant and the art school at Goldsmith's college. 

Glamour models Jordan and Jodie Marsh and Mr and Mrs Beckham feature at the top of the list of what’s uncool according to the survey of over 3000 ‘urbanites’ aged 18-44. Strangely England captain David Beckham also features fifth on the list of coolest celebrities…
STUDENT B

Big Brother
Jude Law is the fifth coolest celebrity according to the survey and, with Beckham, is accompanied by the only other Brit in the top ten, Nadia from Big Brother. The new breed of reality TV celebrities also features on the uncool list with Jade Goody, also from Big Brother, in ninth place.

A new book Cool Brandleaders which names the brands at the cutting-edge coincides with the survey. It contains 63 entrants which were chosen from a list of 1,300 by the Cool Brandleaders Council. 
STUDENT C

Shopping, reading, drinking and listening
London topped the coolest venues’ list with the London Eye. Selfridges was top retailer with shops in London, Manchester and Birmingham’s Bullring shopping centre.
X Factor
Participants in the survey said to appear cool brands need, ‘style’, ’innovation’ and be ‘original’, ‘authentic’ and ‘unique’. ‘Word of mouth’ is the best way to get known with ‘celebrity endorsement’ the worst.

Stephen Cheliotis, chairman of the Cool Brandleaders Council said, ‘whilst cool is subjective, we have gained a great snapshot of who, what and where has the X factor right now’.

Linda from London doesn’t necessarily agree with Mr Cheliotis and comments, ‘What sort of a moron would buy a book called Cool Brandleaders by the Cool Brandleaders Council!! Seriously uncool I would have thought’. 

STUDENT D

Phat phree - Not cool!
It may be that even the word cool is so oversused that it's in danger of becoming uncool - though the Cool Brandleader survey doesn't say this! Teen speak can change quickly but here are some current variations on how to say 'cool'. Netia Simpson (20) says 'Head nu good', meaning you are cool. Others include phat, heavy and prity sick - all meaning very cool. Maybe next year it will be a survey of sickest brands or whatever the new 'cool' word will be...
Worksheet 2

Reading comprehension

1. What is Cool Brandleader and what do they do?

2. What television show is very popular in Britain now, according to the survey?

3. What is curious about the football player David Beckham?

4. What qualities make things cool?

5. How do things become cool in Britain?

6. Do all British people agree with the list of what’s “cool”? Why or why not?

7. What are some other words for “cool” at the moment?

What’s cool in the UK?
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What’s cool in ___________?
�


Coolest venue


1. London Eye�2. Selfridges�3. Somerset House�4. Design Museum�5. Malmaison Hotels





�


Coolest music artists


1. The Streets�2. Damien Rice�3. Lenny Kravitz�4. Usher�5. Joss Stone





�


Coolest authors


1. JK Rowling (Harry Potter)�2. Dan Brown (The Da Vinci Code)�3. Philip Pullman (His dark materials)�4. Christopher Brookmyre (Be my enemy)�5. Michael Moore (Stupid white men)








�


Coolest fashion brands


1. Diesel�2. Agent Provocateur�3. Chanel�4. Puma�5. Topshop





�


Coolest celebrities


1. Johnny Depp�2. Brad Pitt�3. Keira Knightley�4. Jude Law�5. David Beckham
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